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Key message

- Switzerland’s sailing team, Alinghi (2003 America’s Cup winner) wanted to develop
its brand through a genuine & entertaining program, on its way to the 32nd
America’s Cup in 2007.

- In the meantime, Alinghi needed to justify and encourage its sponsors investments
by offering them exposure guaranties (UBS, Nespresso, Audemars Piguet).

Markets
- The whole of Europe I NESPRESSO % UBS AUDEMARS PIGUET
Targets 4 -

- An upmarket European audience

Environment

- Sailing / Wednesday Selection : Nt
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Inside Alinghi program
- Eurosport, in collaboration with Alinghi, created a series of 5
minute programs “Inside Alinghi”, taking viewers behind the

scenes to see how Alinghi crew members get prepared for the
most prestigious sailing race.
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- “Inside Alinghi” programs are broadcast on a weekly basis:
Eurosport’s performing audience ensures Alinghi’s Team a
great exposure of its sponsors.

- A monthly 13 minute program “The month at Alinghi” will be
broadcast from 2007 offering viewers a more in-depth content
on the way to 2007 America’s Cup.

Benefits & results
- A pan-European coverage to build & strengthen the brand “Alinghi”.

Consistency of broadcast commitment also during non-regatta periods.

Flexibility to let Europeans experience Alinghi from another perspective.

69 different episodes were produced & aired ... 110 episodes are planned.

Each episode is watched by 1,2 million Europeans. The highest-rating episode was seen by
3,3 million Europeans.
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subject of

The Swiss yacht is the
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have been encapsulated by Eurosport
In @ weekly programme tracking the

progress of e defending team,

THE INTENSITY of yaching and the
drama of the America’s Cup race
Alinghi.
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